
Helping consumers discover Canadian–authored books



Our Goal
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Taste Canada has been engaged in a campaign that will build 

upon current industry practices to promote the discovery of 

Canadian-authored cookbooks by consumers, through the 

increased usage of the Canadian identifier marker that follow’s 

the author’s name.
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The Canadian-author identifier is 

“of crucial importance” and to the 

benefit of Authors and Publishers, 

helping increase sales market

Important to note
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That there is an active and on-going effort 

by stakeholders working with the 

publishing industry to raise awareness on 

the importance of identifying Canadian-

authored books?

You can read more about it here:

https://www.booknetcanada.ca/blog/2020/5

/26/canadian-authors-the-whys-and-hows-

of-identifying-them-in-your-data

Did you know…

https://www.booknetcanada.ca/blog/2020/5/26/canadian-authors-the-whys-and-hows-of-identifying-them-in-your-data
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“Well, it's simply because Canadian contributors create excellent 

content and the industry wants to make sure that book buyers, 

borrowers, and readers can identify and discover their work. As we say 

on the Identifying Canadian Authorship page; “for publishers, Canadian 

authorship identifiers present a valuable marketing tool. They offer 

another useful way to help librarians, booksellers, and dedicated 

bestseller lists to bring those books and their prospective audience 

together.”
Quoting Noah Genner from BookNet Canada

Why is there a need to identify Canadian contributors?

https://booknetcanada.atlassian.net/wiki/spaces/UserDocs/pages/1378508/Identifying+Canadian+Authorship
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The benefits of good Canadian contributor 

metadata reflect on discoverability, sales, 

accuracy in attribution, research, and more.

Key findings from BookNet Canada

https://ctt.ac/tjOg6
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Publishers who identify Canadian-authored books will 

observe a clear impact on their marketing campaigns.

Key findings from the information gathered from 49th Shelf



Why it matters…
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Canadian Made campaigns work



Canadian-made campaigns 
are everywhere; from cars to 
clothes, food, furniture, 
beverages, etc…

We are a proud Nation.
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When Canadian consumers can understand, learn and 

most importantly; quickly identify which books are 

Canadian, they would most certainly choose Canadian.

Helping consumers discover Canadian-authored books



The Canadian Identifier is 
already being used by some
industry representatives;

The little Canadian red maple leaf has 
tremendous power and has proven to help 
boost sales of Canadian-authored titles 
within independent bookstores.



However, the vast majority of Books remain not 
quickly identifiable as Canadian, in particular 
when it comes to the giant's on-line retailers;
Chapter’s/Indigo, Costco and Amazon;

Looking at the Chapters.Indigo.ca site below…
Can you easily spot the Canadian-authored titles? 



What you can do….

If you are an Author
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● Encourage your publisher to send data to 

BNC, with the metadata “citizen field” filled 

up. Records will display the Canadian 

citizenship in the form of the red maple leaf

● Adopt the usage of the identifier on your own

site and promotional campaigns

● Share the information with other authors

● Choose Canadian-authored books every time 

you have a chance

What you can do….

If you are a Publisher

● Display the identifying marker on the books 

you have listed on your website

● Use the marker on your social media 

campaigns

● Talk about adopting this marketing practice 

with all of your stakeholders

● Request that the marker be used across the 

industry as a standard practice
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Let’s increase the Canadian 
book market share

Working together we can 
turn market share sales data from:

Into this and beyond:

$12,480,810

* BNC data 2019


